
INCREASE YOUR 
BRAND AWARENESS

Advertise, Exhibit, and Sponsor

Protecting Credit Since 19161



Key AFSA events:
 Law & Compliance Symposium: www.afsaonline.org/law-compliance-  
 symposium January 29-30, 2018, San Diego, CA 

 Vehicle Finance Conference & Expo: vehicle.afsaonline.org
 March 20-22, 2018, Las Vegas, NV

 Independents Conference & Expo: independents.afsaonline.org
 April 24-26, 2018, Ft Lauderdale, FL

 State Government Affairs & Legal Issues Forum: sgaforum.afsaonline.org  
 June 6-7, 2018, Miami, FL 

 Annual Meeting: annual.afsaonline.org 
 October 22-24, 2018, Los Angeles, CA

As a member-driven trade association, AFSA provides 
advertising as a marketing opportunity to benefit its 
Business Partner members who provide products and 
services to AFSA’s consumer and commercial finance 
members. Combined with participation in AFSA’s 
expositions, conference sponsorships, and listing in AFSA’s 
online Industry Buyers Guide, advertising provides our 
valued Business Partners with components to develop a 
well-rounded marketing campaign intended to maintain 
visibility with their current and future customers. 

AFSA’s wide variety of advertising options ensures that you 
and your company can find a solution that meets your goals. 
This guide is intended to be used as a menu, helping you 
piece together a variety of different advertising options that 
can help you meet your organizations needs.

If at any time you have questions or comments, contact 
Jenny Bengtson at (202) 776-7304.

Separate  Yoursel f  from the 
Crowd – Advert ise  with  AFSA



AFSA Online Opportunities
 Newsbriefs ..................................................................................

 Sponsored Webinars ..............................................................

Conferences and Expositions
 Website Advertising ................................................................

 Printed Program .......................................................................

 Exhibition Booths .....................................................................

 Sponsorships .............................................................................

Table of contents

 5
12 

15

 16

 18

19



D i g i t a l  A d v e r t i s i n g 
O p p o r t u n i t i e s



AFSA NEWSBRIEFS is the premier 
weekly newsletter serving the 
consumer credit industry. 
Newsbriefs provides executive 
summaries with a special focus on 
what is happening in the consumer 
credit industry, the association, and 
member companies with links to more 
in-depth information. 

AFSA Newsbriefs is emailed each Thursday,  

There are no issues during the weeks of Thanksgiving and the 
Christmas holiday. 

Weekly issues are archived on the Newsbriefs section of the 
AFSA website at www.afsaonline.org. 

A F S A  N E W S B R I E F S

to more than 8,000 industry executives

50 weeks per year.
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The U.S. Treasury Department released its first of four reports in response 
to President Trump’s executive order requesting a comprehensive review 
of financial regulations. The report, which focuses mainly on the depository 
system, proposes many legislative and regulatory changes AFSA advocated 
for in its communications with the Treasury Department and Trump 
Administration. These include the following:

• Restructuring the Consumer Financial Protection Bureau (CFPB) by placing it under a   
bipartisan commission or make the Director removable at will by the president, as well as 
bringing it under the Congressional appropriations process and removing its supervisory 
authority;

• Limiting the CFPB’s consumer complaint database to federal and state agencies, not the general 
public;

• Clearly defining the unfair, deceptive, and abusive acts or practices standard;
• Reforming the CFPB’s civil money penalty fund;
• Mandating that the CFPB promulgate regularly review all its regulations;
• Coordinating regulatory tools and examinations across federal and state agencies;
• Requiring a rigorous cost-benefit analyses for financial regulations;
• Repealing section 1071 of Dodd-Frank;
• Modifying the CFPB’s mortgage rules, delaying implementation of the HMDA reporting 

requirements, and placing a moratorium on an additional mortgage servicing rule; and
• Amending the SEC’s Reg AB II as it applies to registered securitizations to reduce the number of 

required reporting fields.

According to Senate Banking Committee Chairman Crapo (R-ID), the report’s recommendations 
will be used to craft legislation to bolster economic growth. AFSA previously submitted a proposal to 
Senate Banking Committee containing many of these suggestions.

Treasury Report Calls for AFSA 
Supported Financial Regulatory Reforms

Last Thursday, the U.S. House of Representa-
tives passed H.R. 10, House Financial Services 
Committee Chairman Jeb Hensarling’s (R-TX) 
Financial CHOICE Act, by a party-line vote of 
233-186. The CHOICE Act would overhaul the 
Dodd-Frank Wall Street Reform and Consum-
er Protection Act (Dodd-Frank Act), providing... 

On June 8, the House Energy and Commerce 
Subcommittee on Digital Commerce and Con-
sumer Protection held a hearing “Improving 
Consumer’s Financial Options with Fintech.” The 
hearing focused on consumer financial service 
has needs, whether the fintech industry is offering 
financial products and services that meet these... 

House Passes CFPB Overhaul 
Legislation

House Energy & Commerce Sub-
committee Holds Fintech Hearing

Read More Here Read More Here

June 15 2017

Premium Banner
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On June 8, the Senate Banking Committee held 
a hearing entitled, “Fostering Economic Growth: 
The Role of Financial Institutions in Local Com-
munities,” focused on regulatory reform for com-
munity banking institutions. On the same day that 
the House passed its sweeping rewrite of the 
Dodd-Frank financial reform law, the Senate took 
a step towards its own bill that is expected to be 
far more narrow in scope and gain the support 
of some moderate Democrats. Chairman Crapo 
pointed to relief from Basel II capital requirements 
and exemptions from Home Mortgage Disclosure 
Act reporting as two areas of possible bipartisan 
compromise. Meanwhile, moderate Democrats 
– including Sens. Heidi Heitkamp (D-ND), Jon...

Banking Committee Holds Eco-
nomic Growth Hearing

Read More Here

The Federal Reserve Bank of New York released 
a study in May entitled Access to Credit and 
Financial Health: Evaluating the Impact of Debt 
Collection. The study finds consistent evidence 
that “restricting collection activities leads to a 
decrease in access to credit and a deterioration 
in indicators of financial health. Moreover, our 
estimated treatment varies considerably with the 
borrower’s age and baseline credit score, with 
effects concentrated primarily among borrowers 
with the lowest credit scores.”

The study delves extensively into the background 
of debt collection, relevant academic text on the 
topic and regulations that have both helped and... 

NY Fed Releases Study, Shows Col-
lection Restrictions Lead to Credit 

Read More Here

Sponsored Content AFSA Events

On June 13, the House Judiciary Subcommittee on the Constitution and Civil Justice held a hearing 
entitled Lawsuit Abuse and the Telephone Consumer Protection Act (TCPA). The hearing focused on 
a growth in litigation related to communications from the businesses to consumers without their con-
sent. The TCPA as currently written results in a very ambiguous compliance environment for busi-
nesses and allows trial lawyers to pursue class action lawsuits against companies.

AFSA has long pushed for TCPA reform, noting that the law as currently in place, makes it difficult for 
businesses to communicate legitimate messages to their consumers. Full Committee Chairman Bob 
Goodlatte (R-VA) echoed AFSA’s argument and spoke strongly in favor of TCPA reform, saying that 
it “disturbs me that this law should be used to stop people trying to communicate for legitimate pur-
pose.” ...

AFSA submitted a letter to the committee in support of TCPA reform. The letter notes that the TCPA 
serves an important purpose, protecting consumers’ privacy. However, the law is 26 years old, does 

TCPA Reform Key Issue in Congressional 

Read More Here

919 18th St NW, Washington, DC 20006

7



On June 8, the Senate Banking Committee held 
a hearing entitled, “Fostering Economic Growth: 
The Role of Financial Institutions in Local Com-
munities,” focused on regulatory reform for com-
munity banking institutions. On the same day that 
the House passed its sweeping rewrite of the 
Dodd-Frank financial reform law, the Senate took 
a step towards its own bill that is expected to be 
far more narrow in scope and gain the support 
of some moderate Democrats. Chairman Crapo 
pointed to relief from Basel II capital requirements 
and exemptions from Home Mortgage Disclosure 
Act reporting as two areas of possible bipartisan 
compromise. Meanwhile, moderate Democrats 
– including Sens. Heidi Heitkamp (D-ND), Jon...

Banking Committee Holds Eco-
nomic Growth Hearing

Read More Here

The Federal Reserve Bank of New York released 
a study in May entitled Access to Credit and 
Financial Health: Evaluating the Impact of Debt 
Collection. The study finds consistent evidence 
that “restricting collection activities leads to a 
decrease in access to credit and a deterioration 
in indicators of financial health. Moreover, our 
estimated treatment varies considerably with the 
borrower’s age and baseline credit score, with 
effects concentrated primarily among borrowers 
with the lowest credit scores.”

The study delves extensively into the background 
of debt collection, relevant academic text on the 
topic and regulations that have both helped and... 

NY Fed Releases Study, Shows Col-
lection Restrictions Lead to Credit 

Read More Here

Sponsored Content AFSA Events

On June 13, the House Judiciary Subcommittee on the Constitution and Civil Justice held a hearing 
entitled Lawsuit Abuse and the Telephone Consumer Protection Act (TCPA). The hearing focused on 
a growth in litigation related to communications from the businesses to consumers without their con-
sent. The TCPA as currently written results in a very ambiguous compliance environment for busi-
nesses and allows trial lawyers to pursue class action lawsuits against companies.

AFSA has long pushed for TCPA reform, noting that the law as currently in place, makes it difficult for 
businesses to communicate legitimate messages to their consumers. Full Committee Chairman Bob 
Goodlatte (R-VA) echoed AFSA’s argument and spoke strongly in favor of TCPA reform, saying that 
it “disturbs me that this law should be used to stop people trying to communicate for legitimate pur-
pose.” ...

AFSA submitted a letter to the committee in support of TCPA reform. The letter notes that the TCPA 
serves an important purpose, protecting consumers’ privacy. However, the law is 26 years old, does 

TCPA Reform Key Issue in Congressional 

Read More Here

919 18th St NW, Washington, DC 20006

The U.S. Treasury Department released its first of four reports in response 
to President Trump’s executive order requesting a comprehensive review 
of financial regulations. The report, which focuses mainly on the depository 
system, proposes many legislative and regulatory changes AFSA advocated 
for in its communications with the Treasury Department and Trump 
Administration. These include the following:

• Restructuring the Consumer Financial Protection Bureau (CFPB) by placing it under a   
bipartisan commission or make the Director removable at will by the president, as well as 
bringing it under the Congressional appropriations process and removing its supervisory 
authority;

• Limiting the CFPB’s consumer complaint database to federal and state agencies, not the general 
public;

• Clearly defining the unfair, deceptive, and abusive acts or practices standard;
• Reforming the CFPB’s civil money penalty fund;
• Mandating that the CFPB promulgate regularly review all its regulations;
• Coordinating regulatory tools and examinations across federal and state agencies;
• Requiring a rigorous cost-benefit analyses for financial regulations;
• Repealing section 1071 of Dodd-Frank;
• Modifying the CFPB’s mortgage rules, delaying implementation of the HMDA reporting 

requirements, and placing a moratorium on an additional mortgage servicing rule; and
• Amending the SEC’s Reg AB II as it applies to registered securitizations to reduce the number of 

required reporting fields.

According to Senate Banking Committee Chairman Crapo (R-ID), the report’s recommendations 
will be used to craft legislation to bolster economic growth. AFSA previously submitted a proposal to 
Senate Banking Committee containing many of these suggestions.

Treasury Report Calls for AFSA 
Supported Financial Regulatory Reforms

Last Thursday, the U.S. House of Representa-
tives passed H.R. 10, House Financial Services 
Committee Chairman Jeb Hensarling’s (R-TX) 
Financial CHOICE Act, by a party-line vote of 
233-186. The CHOICE Act would overhaul the 
Dodd-Frank Wall Street Reform and Consum-
er Protection Act (Dodd-Frank Act), providing... 

On June 8, the House Energy and Commerce 
Subcommittee on Digital Commerce and Con-
sumer Protection held a hearing “Improving 
Consumer’s Financial Options with Fintech.” The 
hearing focused on consumer financial service 
has needs, whether the fintech industry is offering 
financial products and services that meet these... 

House Passes CFPB Overhaul 
Legislation

House Energy & Commerce Sub-
committee Holds Fintech Hearing

Read More Here Read More Here

June 15 2017

Premium Banner

Premium 
Square 

1

Premium 
Square

2

Premium Square 1 - $3,000 for a six-week block, 
(appears same week, each month). May purchase 
one block per 12 months. 

Premium Banner – $1,000 for a four consecutive-
week run. May purchase one block per 6-month 
period of January through June or July through 
December. *Premium banner ads must be resized to  
250px x 250px to appear on the AFSA website

Sponsored Content - $2,000 – four consecutive- 
week block. Stories may change from week-to-
week. Limit 100 words.*Sponsored content ads will 
not appear on the AFSA website

Sponsored content is that which resembles the 
publication’s editorial content but is paid for by an
advertiser and intended to promote the 
advertiser’s product or services. This means that 
the sponsored content area should be text based 
and follow a simple formula:

Opening Sentence + Hook + Call to Action

Premium Square 2 – $2,000 for a four-week 
block, (appears same week, each month). May 
purchase one block per 12 months.  

About the Ads
All ads can be linked to a unique URL and will be 
included on the Newsbriefs archive section of the 
AFSA website* during the purchased run. 

EXAMPLE
More than 85% of American consumers 
are using their mobile browsers to 
research and purchase a dishwasher. Is 
your website mobile-ready? Get strategies 
and best practices for your web presence 
with AFSA’s new white paper [LINK].
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Premium Square 1 Schedule: six-week run, same week each month; exceptions, 
November and December have bonus days due to holidays.

Between January – December 2018, there are 8 blocks available for purchase.  They 
are coded A-H. A company may purchase one block per 12 months.

 Block A Jan 4, Feb 1, Mar 1, Apr 5, May 3, Jun 7
 Block B Jan 11, Feb 8, Mar 8, Apr 12, May 10, Jun 14
 Block C Jan 18, Feb 15, Mar 15, Apr 19, May 17, Jun 21
 Block D Jan 25, Feb 22, Mar 22, Apr 26, May 24, Jun 28
 Block E Jul 5, Aug 2, Sep 6, Oct 4, Nov 1, Dec 6
 Block F Jul 12, Aug 9, Sep 13, Oct 11, Nov 8, Dec 13
 Block G Jul 19, Aug 16, Sep 20, Oct 18, Nov 15, Dec 20.  Due to Dec holiday,   
   also will receive Aug 30.
 Block H Jul 26, Aug 23, Sep 27, Oct 25, Nov 29.  Due to Nov/Dec holidays, also  
   will receive Mar 29 and as a bonus, May  31.

Premium Square 2 Schedule: four-week run, same week each month; exceptions, 
November and December have bonus days due to holidays.

Between January – December 2018, there are 12 blocks available for purchase.  
They are coded I-T. A company may purchase one block per 12 months.

 Block I  Jan 4, Feb 1, Mar 1, Apr 5
 Block J Jan 11, Feb 8, Mar 8, Apr 12
 Block K Jan 18, Feb 15, Mar 15, Apr 19
 Block L Jan 25, Feb 22, Mar 22, Apr 26
 Block M May 3, Jun 7 Jul 5, Aug 2
 Block N May 10, Jun 14 Jul 12, Aug 9
 Block O May 17, Jun 21 Jul 19, Aug 16 
 Block P May 24, Jun 28 26, Aug 23
 Block Q Sep 6, Oct 4, Nov 1, Dec 6
 Block R Sep 13, Oct 11, Nov 8, Dec 13
 Block S Sep 20, Oct 18, Nov 15, Dec 20. Due to Dec holiday, also will receive   
   Aug 30.
 Block T Sep 27, Oct 25, Nov 29, due to Nov/Dec holidays, Mar 29 and as a   
   bonus, May 31 

A F S A  N e w s b r i e f s  A d  S c h e d u l e
Ad placement dates will be scheduled on a first-come, first-serve basis. AFSA will 
make every effort not to have competitors appearing in the same issue.
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Premium Banner Schedule: four week run, consecutive-weeks; exceptions, November 
and December have bonus days due to holidays.

Between January – December 2018, there are 12 blocks available for purchase.  
They are coded 1-12. A company may purchase one block per 12 months.

 Block 1  Jan 4, 11, 18, 25
 Block 2 Feb 1, 8, 15, 22
 Block 3 Mar 1, 8, 15, 22
 Block 4 Apr 5, 12, 19, 26
 Block 5 May 3, 10, 17, 24
 Block 6 Jun 7, 14, 21, 28
 Block 7 Jul 5, 12, 19, 26
 Block 8 Aug 2, 9, 16, 23
 Block 9 Sep 6, 13, 20, 27
 Block 10 Oct 4, 11, 18, 25
 Block 11 Nov 1, 8, 15, 29, and Aug 30 bonus due to Dec holiday
 Block 12 Dec 6, 13, 20, due to Nov/Dec holidays, Mar 29 and May 31 as a bonus

Sponsored Content Schedule: four-week run, consecutive-weeks; exceptions, 
November and December have bonus days due to holidays.  They are coded C1-
C12. Restrictions: only 1 block can be purchased per 6-months between January thru 
June and between July thru December.

 Block C1 Jan 4, 11, 18, 25
 Block C2 Feb 1, 8, 15, 22
 Block C3 Mar 1, 8, 15, 22
 Block C4 Apr 5, 12, 19, 26
 Block C5 May 3, 10, 17, 24
 Block C6 Jun 7, 14, 21, 28
 Block C7 Jul 5, 12, 19, 26
 Block C8 Aug 2, 9, 16, 23
 Block C9 Sep 6, 13, 20, 27
 Block C10 Oct 4, 11, 18, 25
 Block C11 Nov 1, 8, 15, 29, and Aug 30 bonus due to Dec holiday
 Block C12 Dec 6, 13, 20, due to Nov/Dec holidays, Mar 29 and May 31 as a bonus

A F S A  N e w s b r i e f s  A d  S c h e d u l e  C o n t ’ d

To reserve your ad space, submit ad files or materials, update advertising links, or for
questions, please contact Marilyn McKinnis, Senior Marketing Manager, at
mmckinnis@afsamail.org or 202-776-7301.10



Ad Specifications

DIMENSIONS

Premium Square 1: 250 pixels width x 250 pixels length

Premium Square 2: 250 pixels width x 250 pixels length

Premium Banner: 728 pixels width x 90 pixels length

Sponsored Content: 100 word count max

FILE SUBMISSION REQUIREMENTS

Max file size requirement of 100K

Files must meet dimension and file size requirements

JPEG or GIF format (screenshots and animated ads will 
NOT be accepted)

Include the corresponding URL for your ad. URLs may 
be changed at any time
 Tracking code should be inserted into your URL if you  
 wish to obtain metrics. AFSA supplies only broad email  
 open rates.

Ads may be changed if submitted by Close of Business 
Monday prior to that week’s Newsbriefs

AFSA reserves the right to request the editing of image 
and/or text-based advertising for either length or 
content
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PURPOSE
Educate AFSA members on 
timely, educational topics that 
affects the financial services 
industry and impacts their 
business operations.

AUDIENCE
Each webinar will be marketed 
to executives and personnel at 
AFSA member companies – the 
key decision makers who design, 
develop, and implement strategies 
for their company’s success.

CONTACTS
Jenny Bengtson
Director, Membership & Marketing
jbengtson@afsamail.org
(202) 776-7304

Dan Bucherer
Manager, Communications
dbucherer@afsamail.org
(202) 466-8613

ABOUT 
THE 
PROGRAM

If you are a subject matter expert, AFSA encourages you to 
submit a proposal to present. Premier Partner members will 
have priority on the webinar schedule.

We are looking for presenters who can:
• Present topics that are unique, engaging, and relevant 

to AFSA member companies
• Share research, white papers, or studies, the results of 

which directly affect how AFSA member companies do 
business

AFSA will review the proposal and consult with the 
appropriate subject matter expert at AFSA to determine if the 
selected subject is timely and of interest to AFSA members. If 
it is not, every effort will be made to refocus the topic. 

• Must be educational, not promotional, in nature
• Must be vendor neutral
• Must be narrowly-focused and action oriented.
• Must be different from prior presentations at conference 

seminars or workshops. New information should be the 
focus.

• Each webinar should provide specific takeaways for the 
viewer.

• Webinars can be between 30-45 minutes and allow an 
additional ten minutes for questions and answers.

• A company may present one webinar per 12-month period.
• The price to present a webinar is $4,000 and includes a 

variety of benefits.

ABOUT YOUR WEBINAR

CALL FOR PROPOSALS

A F S A  B u s i n e s s  P a r t n e r  W e b i n a r s

12



PREPARING FOR 
YOUR WEBINAR

• Handouts and multimedia resources are encouraged! Be 
sure to send them, along with a completed PowerPoint 
presentation at least three weeks prior to the webinar date. 

• AFSA may alter or modify titles and content to meet 
association or legal guidelines. 

• A "dry-run" rehearsal of the webinar via a conference call is 
required at least three days prior to the webinar date. 

• AFSA will provide marketing coverage for the webinar 
via its website, its weekly Newsbriefs newsletter, webinar 
alerts and its various social media accounts. 

• Webinars will be moderated/produced by an AFSA staff 
person. 

• Presenters may lead the webinar conversation to 
appropriately deliver content.

• Presenters will be introduced by an AFSA moderator, 
including contact information and a short biography, at the 
beginning of the webinar.

• Contact information may be displayed at the end of the 
webinar as well. 

• AFSA retains the exclusive rights to the recording of the 
webinar. The presenting Business Partner may link to it 
on AFSA’s site and in certain cases, embed it in their own 
website with AFSA’s expressed consent.

• Presenters will receive a detailed evaluation summary, 
completed by attendees, following their webinar.

AFTER YOUR WEBINAR

TIMELINE
TODAY
Complete and submit 
the webinar proposal 
form

THREE WEEKS PRIOR 
TO WEBINAR
Submit completed 
presentation and any 
handouts/multimedia 
resources

UNTIL YOUR 
WEBINAR
AFSA will market your 
webinar to its members

THREE DAYS
PRIOR TO WEBINAR
Perform a dry run 
of your webinar via 
conference call

WEBINAR DAY

AFTER YOUR 
WEBINAR
AFSA will provide a 
detailed evaluation 
survey completed by 
webinar attendees

13



C o n f e r e n c e s  a n d 
E x p o s i t i o n s



W e b s i t e  A d v e r t i s i n g 

WEBSITE BANNER AD FILE AND RELATED URL DEADLINES:

Vehicle Finance Conference & Expo: November 6, 2017

Independents Conference & Expo: December 18, 2017

Annual Meeting: June 15, 2018

VEHICLE FINANCE CONFERENCE AND EXPO
March 20-22, 2018 – Las Vegas, NV

vehicle.afsaonline.org 

INDEPENDENTS CONFERENCE AND EXPO 
April 24-26, 2018 – Ft Lauderdale, FL

independents.afsaonline.org

ANNUAL MEETING
October 22-24, 2018 – Los Angeles, CA

annual.afsaonline.org

$600 for each banner ad
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FULL-PAGE: $2,000 
NON-BLEED 3½" W x 8¼" H 

BLEED TRIM AREA: 4"x9" 
 LIVE AREA: 3-3/4” x 8-3/4”
 BLEED AREA: 4-1/4” x 9-1/4”
 (Please note the "live area" is 3-¾" W x 8-¾" H — Be sure to keep all   

   of your ad copy within these dimensions – your background color or  
   pictures should bleed outside the 4"x9" trim area dimensions by at  
   least 1/8" on all sides.)

HALF-PAGE: $1,200
3½" W x 4¼" H

P r i n t e d  P r o g r a m 

Ad Specifications: 

Material Requirements: 
File Format – Press-Ready PDF with crop marks or InDesign (Packaged with all fonts and graphics)
We prefer not to receive other formats like Illustrator or Photoshop as they often require extra 
processing time. Absolutely NO DOC or EXCEL files accepted.

Color – Images must be CMYK or Grayscale, not RGB. Any image printing Black only should only 
contain Black ink, do not use any rich black or Registration Black.

Resolution – minimum of 300 dpi. Images designed for the web are usually at a low screen 
resolution of 72 dpi and result in a substantial drop in the image quality so are not suitable.

Digital material required -  Four-color images (must be 300 dpi or higher) in TIFF, JPEG, PDF, or 
EPS format. However, EPS format artwork must be converted to outline or required fonts/additional 
art must be provided.  Convert PMS colors to CMYK. NO DOC or EXCEL files will be accepted. 
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Please email your ad materials or any material 
submission questions to: Marilyn McKinnis at 
mmckinnis@afsamail.org

Advertising Insertion Orders: 
Signing an insertion agreement with AFSA is a legally binding contract and is 
subject to the terms and penalties stated on the insertion agreement.
General Policy: All copy is subject to approval. Publisher reserves the right to reject 
or cancel any advertisement for any reason at any time. Advertisers and advertising 
agencies assume liability for all content of advertisements printed and assume 
responsibility for any claims which may arise against publisher for their advertising. 
Advertising space is available to AFSA members only. 

For more information and to reserve your ad space please contact Marilyn McKinnis 
at mmckinnis@afsamail.org or (202) 776-7301.

Printed Materials Deadlines:  
Ad files are due six weeks prior to the conference.

Vehicle Finance Conference & Expo: February 6, 2018 

Independents Conference & Expo: March 13, 2018 

Annual Meeting: September 10, 2018

PRINT DEADLINES AND INFO

17



Don’t miss the opportunity to build your 
brand’s presence in front of key decision 
makers and industry influencers at AFSA’s 
2018 conferences and expositions.

EXHIBIT OPPORTUNITIES
Each exhibiting company receives an electronic version 
of the pre- and post-conference registration rosters, and 
includes two complimentary conference registrations, 
which provide admittance to all educational sessions, meal 
functions, and social events.

When both trade shows are contracted at the same time, a 
$400 discount is applied

member rate

non-member rate

single booth double booth

$3,500

$4,500

$7,500

$9,500

AFSA Expositions
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Conference Sponsorships

Diamond Level ($20,000+)
 
• 4 complimentary registrations
• Full page Ad in final program
• Banner Ad on Conference Website

 Platinum Level ($15,000 - $19,999)
 
• 3 complimentary registrations
• Banner Ad on Conference Website

 Gold Level ($10,000 - $14,999)
 
  • 2 complimentary registrations

 Silver Level ($5,000 - $9,999)
 
• 1 complimentary registration

Bronze Level ($2,500 - $4,999)

• 50% off first registration

All sponsor companies will receive the following benefits:
• Recognition in all promotional mailings and final program
• Recognition on-site at Opening Session and in signage
• Pre/post-conference roster of attendees
• Right of “first refusal” to sponsor same event/item at future meetings
• AFSA website listing and company link

AFSA offers a sponsorship program for all of its conferences and 
forums. AFSA Business Partner members receive an invitation to 
sponsor prior to each event.
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Formed in 1916, the American 
Financial Services Association (AFSA) 
is the primary trade association for the 
consumer credit industry, protecting 
access to credit and consumer choice. 
AFSA corporate members provide 
consumers with many kinds of credit, 
including traditional installment loans, 
direct and indirect vehicle financing, 
mortgages, payment cards and non-
vehicle retail sales finance.

A B O U T  A F S A

Protecting Credit Since 1916
20


